
Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

--------929292-9243232623223015147892Advertising
-%-%-%-%-%-%-%-%100%21%18%-%9%9%8%11%9%8%11%9%6%10%9%

JKLMOPJKOPJKOPKOP

-------101-101101-101591921332625114457101Design
-%-%-%-%-%-%-%100%-%23%20%-%10%13%7%9%13%9%9%7%20%7%10%

JKLMNPJKNPJKNPKNPHA
------100--100100-100442430243230132080100Film & video
-%-%-%-%-%-%100%-%-%23%20%-%10%10%9%12%9%11%11%8%9%10%10%

JKLMNJKNOJKNOKNO
O

---692897---2897-9748252414323516178097Interactive software
-%-%-%100%100%100%-%-%-%6%19%-%10%10%9%10%5%11%13%10%8%10%10%

KNOPJKMNOPKMNOPFF
--101------101101-101552718123333193269101Music
-%-%100%-%-%-%-%-%-%23%20%-%10%12%10%7%5%11%12%12%14%9%10%

VJKNOJKNOPKNOPFFFA
P

-13-------1313-1355226235813TV & radio
-%100%-%-%-%-%-%-%-%3%3%-%1%1%2%1%1%2%1%2%2%1%1%

JKKK
500----------5005002061571251471401248291409500High tech
100%-%-%-%-%-%-%-%-%-%-%100%50%45%56%51%58%48%44%52%41%52%50%
TJLMNOPLMNOPIDEB

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 1
SAMPLE TYPE



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
15232115152191310123692Advertising
12%11%12%7%8%3%11%10%10%6%11%9%

FBF

10281327146131382536101Design
8%14%7%13%7%8%7%10%8%13%11%10%

GI

716212621-14992543100Film & video
6%8%12%13%11%-%8%7%9%13%14%10%

KFFFFDF

7102128261012118193697Interactive software
6%5%12%14%14%14%7%9%8%10%11%10%

JJKJK

312132334211882645101Music
2%6%7%11%18%3%6%6%8%13%14%10%

KIJKDEFDEF

2123131132213TV & radio
2%*%1%1%1%4%1%1%3%1%1%1%

AE

8011791848150104745989118500High tech
65%57%50%41%42%68%60%57%56%45%37%50%

GHIGHABABABA
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 1  (continuation)
SAMPLE TYPE



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
11824530636433636168198118316146857985969337612553160-1               (0.5)
24%15%45%43%21%37%43%36%39%39%39%24%31%32%30%32%33%33%33%23%27%33%31%

VJKKKJKJKKCCC
8922610919252512991098919892525150616023481501982                 (2.0)
18%15%26%14%32%20%25%25%13%23%22%18%20%20%19%21%20%21%22%14%22%19%20%

NNN
593862898104046591054632242131272220851053                 (3.0)
12%23%8%9%7%8%9%8%11%9%9%12%10%10%11%10%8%11%10%14%9%11%10%
42-562846724304272312516232017121161724                 (4.0)
8%-%5%9%7%8%4%6%8%6%6%8%7%7%9%7%9%7%6%8%5%8%7%

32131235762425325735101215141881344575                 (5.0)
6%8%3%1%7%3%5%7%7%6%5%6%6%8%4%5%6%5%6%5%6%6%6%

H
50-86281012840465096422824182231242769966-9               (7.5)
10%-%8%9%7%8%10%12%9%9%9%10%10%9%10%10%7%8%11%15%12%9%10%

EF

54134-4411120245478312521272318823557810-19            (14.5)
11%8%3%6%-%4%4%1%12%5%5%11%8%7%9%9%11%8%6%5%10%7%8%
TLMOPLMOPLMOC
50326410-62172350733220181422152017567320-49            (34.5)
10%23%2%9%14%10%-%6%2%4%5%10%7%7%7%7%5%8%5%13%8%7%7%
TPPPLMNPLMPDF

-----------------------50+
-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%
611-11---336953122-5369Don't know
1%8%1%-%4%1%-%-%-%1%1%1%1%1%1%*%1%1%-%3%1%1%1%

DE

4941210069279610010192432501494995455277245253289279154220775995Answered
7.3411.423.065.687.336.152.734.584.554.154.367.345.845.635.975.895.465.785.087.826.455.675.84Mean

TPPPPJLMNOPLMPDEF
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 2
Q1 First of all, including yourself, how many full-time or full-time equivalent employees does your business have?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
5224293135-----3163160-1               (0.5)
4%11%23%45%70%-%-%-%-%-%100%31%

KJKIJKHIJKBCDEF

318576737----198-1982                 (2.0)
2%9%31%33%19%-%-%-%-%100%-%20%

KGJKGJKJKACDEF

627321811---105--1053                 (3.0)
5%13%18%9%6%-%-%-%100%-%-%10%

GKGHKABDEF

52223123--72---724                 (4.0)
4%11%13%6%2%-%-%56%-%-%-%7%

GKGHKGABCEF

531852--57---575                 (5.0)
4%15%4%2%1%-%-%44%-%-%-%6%

GHIKGABCEF

11551451-96----966-9               (7.5)
9%27%8%2%1%-%55%-%-%-%-%10%

GHGHIKGHABCDF

3726221-78----7810-19            (14.5)
30%13%1%1%1%-%45%-%-%-%-%8%

GHIJGHIABCDF

50544-73-----7320-49            (34.5)
40%2%2%2%-%100%-%-%-%-%-%7%

GHIJGGABCDE

------------50+
-%-%-%-%-%-%-%-%-%-%-%-%
21--2------9Don't know
2%*%-%-%1%-%-%-%-%-%-%1%

12220618220619073174129105198316995Answered
19.806.473.492.491.1534.5010.644.443.002.000.505.84Mean
GHIJGHIGGD

Columns Tested: A,B,C,D,E,F - G,H,I,J,K

Page 4

CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 2  (continuation)
Q1 First of all, including yourself, how many full-time or full-time equivalent employees does your business have?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

Less than a
2-3---1--44264-2-312156year             (0.75)
*%-%3%-%-%-%1%-%-%1%1%*%1%1%-%1%-%1%*%1%*%1%1%

V
36-85271148333836743217232931311559741-2 years        (1.50)
7%-%8%7%7%7%11%4%9%8%8%7%7%7%6%9%1%3%11%19%7%8%7%

EFDEF

58318549108165964581225149212129353327951223-4 years        (3.50)
12%23%18%7%14%9%10%8%17%14%13%12%12%11%18%9%8%10%13%21%12%12%12%

OGIDEF

631810414161194959631225026392127502326961225-6 years        (5.50)
13%8%8%14%14%14%16%11%10%11%12%13%12%11%9%16%8%9%18%14%12%12%12%

HEFF
4711114418151665367471145733232030441923911147-8 years        (7.50)
9%8%11%20%14%19%15%16%7%12%13%9%11%12%12%9%8%10%16%12%10%12%11%

NF
4627104147121042524698462725233425132375989-10 years       (9.50)
9%15%7%14%14%14%7%12%11%10%10%9%10%10%10%10%9%12%9%8%10%10%10%

33-5729510628353368371217182716624446811-12 years     (11.50)
7%-%5%10%7%9%5%10%7%6%7%7%7%8%4%7%7%9%6%4%11%6%7%

HCA
45215639961550564510152281919432510188310113-15 years     (14.00)
9%15%15%9%11%9%9%6%16%11%11%9%10%11%10%8%7%15%9%6%8%11%10%

KOCDF

58115718101595158581164930364243227269011616-20 years     (18.00)
12%8%15%10%4%8%10%15%10%12%12%12%12%11%11%15%16%15%8%4%12%12%12%

CDCD
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 3
Q2 For how many years has your business been trading?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
1103114481219136266110176795441884329133913717621+ years       (25.00)
22%23%11%6%14%8%12%19%14%14%13%22%18%17%19%17%35%15%10%8%17%18%18%
TJLMPLCDEC

2--1-14--452734-1312167Don't know
*%-%-%1%-%1%4%-%-%1%1%*%1%1%1%-%*%1%*%1%*%1%1%

JKLMO

498131016828969610192431499498997457276246254288278157222775997Answered
12.4512.5810.729.8610.3610.0110.2412.6011.1311.210.9912.4511.7211.7711.8311.6615.7112.419.597.7511.8111.711.72Mean

TLPLMPCDECDC
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 3  (continuation)
Q2 For how many years has your business been trading?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
Less than a

---33----426year             (0.75)
-%-%-%1%2%-%-%-%-%2%1%1%
16111535-2791739741-2 years        (1.50)
1%3%6%7%18%-%1%5%9%9%12%7%

KJKHIJKEFEFEFDEF

821222739310171519571223-4 years        (3.50)
6%10%12%13%20%4%6%13%14%10%18%12%

IJKEFEFBEF

1525162823823151217461225-6 years        (5.50)
12%12%9%14%12%11%13%12%11%9%15%12%

B
1021322516912111229401147-8 years        (7.50)
8%10%18%12%8%12%7%9%11%15%13%11%

GJKEE
141815231771912112524989-10 years       (9.50)
11%9%8%11%9%10%11%9%10%13%8%10%
714131685165718166811-12 years     (11.50)
6%7%7%8%4%7%9%4%7%9%5%7%
835221997231812192210113-15 years     (14.00)
6%17%12%9%5%10%13%14%11%10%7%10%

GHKGAA
20232824128232012252811616-20 years     (18.00)
16%11%15%12%6%11%13%16%11%13%9%12%
GGA

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 3  (continuation)
Q2 For how many years has your business been trading?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
404223262825452314244117621+ years       (25.00)
32%20%13%13%15%34%26%18%13%12%13%18%

GHIJHIABCDABC

12--21111117Don't know
1%1%-%-%1%1%1%1%1%1%*%1%

12320518220619072173128104197315997Answered
15.2212.9911.5410.739.1215.4614.3412.4510.9711.009.7211.72Mean
GHIJGHGGABCDABCDA

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 3  (continuation)
Q2 For how many years has your business been trading?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

Improved
6131110515111011516161122483834303631253389122significantly       (2)
12%23%11%14%18%15%11%10%12%12%12%12%12%10%14%14%12%12%11%16%15%11%12%

1272221942325242810512412725111765624880704950201251Improved slightly   (1)
25%15%22%28%14%24%25%24%30%24%25%25%25%25%23%25%19%27%25%31%22%26%25%

FF
1145301582327282512313811425212259656166774372180252Stayed the same     (0)
23%38%30%22%29%24%27%28%27%28%27%23%25%27%21%26%24%23%28%27%32%23%25%

A
Deteriorated

11132611718192115911021112139662536254642835178213slightly           (-1)
22%23%26%16%25%19%19%21%16%21%20%22%21%21%22%22%24%19%23%18%16%23%21%

B
Deteriorated

68-1111213121710526368131634225454531519112131significantly      (-2)
14%-%11%16%7%13%12%17%11%12%13%14%13%14%15%10%18%15%11%3%9%14%13%

CDCCB
19-1325613131619351414791069142135Don't know
4%-%1%4%7%5%6%1%3%3%3%4%3%3%5%3%4%3%2%6%6%3%3%

A
481131006626929410089422488481969446266239246281273150209760969Answered

*0.38-0.040.090.120.100.04-0.110.170.030.04*0.02-0.02-0.020.11-0.180.030.020.410.21*0.02Mean
DEFA

0.060.310.120.160.240.130.120.120.130.060.060.060.040.060.080.080.080.080.070.090.080.050.04Standard error
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 4
Q3 Thinking about the commercial conditions in your sector over the last five years, do you think they have?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
Improved

262523231515312132327122significantly       (2)
21%12%13%11%8%21%18%16%3%12%9%12%

GHJACACACC
3460435339214534263985251Improved slightly   (1)
27%29%24%26%20%29%26%26%25%20%27%25%

G
2238426056143327324795252Stayed the same     (0)
18%18%23%29%29%19%19%21%30%24%30%25%

JKJKEE
Deteriorated

2245444839113928215359213slightly           (-1)
18%22%24%23%20%15%22%22%20%27%19%21%

AF

Deteriorated
1833261632102015192839131significantly      (-2)
15%16%14%8%17%14%11%12%18%14%12%13%

HHH
264611264481135Don't know
2%3%2%3%6%3%3%3%4%4%3%3%

12220117820018171168125101190305969Answered
0.23*-0.040.10-0.190.280.170.14-0.27-0.130.010.02Mean

GGBCBCCC
0.120.090.090.080.090.160.100.110.110.090.070.04Standard error

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 4  (continuation)
Q3 Thinking about the commercial conditions in your sector over the last five years, do you think they have?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
20163019113038333615417320137417410490761121047071303374Yes
40%46%30%28%39%31%38%33%39%35%34%40%37%38%37%37%30%38%37%44%32%39%37%
TFF

28766948156361665527232028760727417214917617317180134473607No
57%46%68%70%54%65%61%65%60%63%63%57%60%60%61%61%69%59%61%50%60%61%60%

VKCEC
121222412191112231247364918523Don't know
2%8%2%3%7%4%1%2%1%2%2%2%2%3%1%3%1%2%1%6%8%1%2%

DEFA
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 5
Q4 Has your business established any specific financial goals for the future (e.g level of profit in five years' time)?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
8380616248468552485980374Yes
67%39%34%30%25%63%49%40%46%30%25%37%

GHIJGABCDEABAAB

3812311614214423787654137235607No
31%59%64%69%75%32%45%59%51%69%74%60%

KKJKIJKEFFCEFCDEF

3452-411132123Don't know
2%2%3%1%-%5%6%1%3%1%*%2%

GGABDABDA
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 5  (continuation)
Q4 Has your business established any specific financial goals for the future (e.g level of profit in five years' time)?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total
1746271692530303113314917432314992786492896764259323Yes
87%100%90%84%82%83%79%91%86%86%86%87%86%86%88%87%84%82%86%96%90%85%86%

DEF

22-33258352124224624119121813264046No
11%-%10%16%18%17%21%9%14%14%14%11%12%14%11%10%16%16%13%3%8%13%12%

CCC
5----------55113-221145Don't know
2%-%-%-%-%-%-%-%-%-%-%2%1%1%1%3%-%2%2%1%1%1%1%

LM
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 6
Q5 For which, if any, of the following has your business established financial goals for the future?

Turnover
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
7475455539437548374671323Yes
89%94%74%89%81%93%88%92%77%78%89%86%
IGIIBCBC

8415693831012946No
10%5%25%10%19%7%9%6%21%20%11%12%

HJKJDFDF

1111--2111-5Don't know
1%1%2%2%-%-%2%2%2%2%-%1%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 6  (continuation)
Q5 For which, if any, of the following has your business established financial goals for the future?

Turnover
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total
1793271692534283113214817932715187836598906262265327Yes
89%50%90%84%82%83%89%85%86%86%86%89%87%87%84%92%86%88%87%89%87%87%87%
18333254552225184322165111312773643No
9%50%10%16%18%17%11%15%14%14%14%9%11%13%15%6%14%12%12%10%10%12%11%

G
4----------44112-121224Don't know
2%-%-%-%-%-%-%-%-%-%-%2%1%1%1%2%-%1%2%1%3%1%1%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 7
Q5 For which, if any, of the following has your business established financial goals for the future?

Profit
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
7472555040437942395368327Yes
89%90%90%81%83%93%93%81%81%90%85%87%

CD

876118259951243No
10%9%10%18%17%4%6%17%19%8%15%11%

EFEF

11-1-111-1-4Don't know
1%1%-%2%-%2%1%2%-%2%-%1%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 7  (continuation)
Q5 For which, if any, of the following has your business established financial goals for the future?

Profit
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total
612692119710364561106492729203227201789106Yes
30%33%20%47%18%37%24%21%28%23%26%30%28%28%26%32%26%29%26%29%24%29%28%

1334231091926252511212213325511876565577724749206255No
66%67%77%53%82%63%68%76%69%73%71%66%68%68%73%62%72%69%69%67%69%68%68%
7-1---3116671371513535813Don't know
3%-%3%-%-%-%8%3%3%4%3%3%3%4%1%6%1%3%5%4%7%3%3%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 8
Q5 For which, if any, of the following has your business established financial goals for the future?

Returning earnings to shareholders
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
362316117193210181113106Yes
43%29%26%18%15%41%38%19%38%19%16%28%

GHIABDABDABD

4554444839265040304464255No
54%68%72%77%81%57%59%77%63%75%80%68%

KKKEFCEF

23132132-4313Don't know
2%4%2%5%4%2%4%4%-%7%4%3%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 8  (continuation)
Q5 For which, if any, of the following has your business established financial goals for the future?

Returning earnings to shareholders
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total
392331458726293968321916172217876168Yes
19%33%10%16%9%13%13%24%19%17%17%19%18%18%18%18%22%20%16%11%10%20%18%

B
15642715102533252812714215629813885705889816262236298No
78%67%90%79%91%83%87%76%78%82%82%78%80%79%82%78%76%79%78%89%87%78%80%
6--1-1--112684-4116-268Don't know
3%-%-%5%-%3%-%-%3%1%1%3%2%2%-%4%1%1%6%-%3%2%2%

HCE
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 9
Q5 For which, if any, of the following has your business established financial goals for the future?

Selling the company
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
241391048248109768Yes
29%16%15%16%8%17%28%15%21%15%9%18%

GIA
5764515144385841374973298No
69%80%84%82%92%83%68%79%77%83%91%80%

KKECDE

2311--3311-8Don't know
2%4%2%2%-%-%4%6%2%2%-%2%

A
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 9  (continuation)
Q5 For which, if any, of the following has your business established financial goals for the future?

Selling the company
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total
1226191261824192910311512223711268564766684741196237Yes
61%100%63%63%55%60%63%58%81%67%66%61%63%64%65%62%62%59%65%67%58%65%63%

JKO

74-116511141274955741295636322944332125104129No
37%-%37%32%45%37%37%36%19%32%32%37%34%32%35%36%38%39%32%30%35%34%34%

N
5--1-1-2-23586-2-232538Don't know
2%-%-%5%-%3%-%6%-%1%2%2%2%3%-%2%-%2%3%3%7%1%2%

A
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 10
Q6 Are any of the financial goals included in a formal business plan or strategy?
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
6951343919366333273047237Yes
83%64%56%63%40%78%74%63%56%51%59%63%

GHIJGGABCABC

122727212972118212732129No
14%34%44%34%60%15%25%35%44%46%40%34%

KKKHJKFEFEFEF

22-2-311-218Don't know
2%3%-%3%-%7%1%2%-%3%1%2%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 10  (continuation)
Q6 Are any of the financial goals included in a formal business plan or strategy?
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total

9-2---121669155826333510151-5%                (3)
4%-%7%-%-%-%3%6%3%4%3%4%4%3%8%2%8%3%3%4%7%3%4%

2611-332151313263913131281469237396-10%               (8)
13%17%3%-%27%10%5%3%14%8%8%13%10%7%13%13%11%13%6%13%3%12%10%

B
21---1123288212910109910461282911-15%             (13)
10%-%-%-%9%3%5%9%6%5%5%10%8%6%10%10%12%9%4%9%1%9%8%

LDB
1811314456182118392459791566333916-20%             (18)
9%17%3%16%9%13%11%15%17%12%12%9%10%14%5%10%9%8%14%9%8%11%10%

H
15-521343316181533141171110938253321-25%             (23)
7%-%17%11%9%10%11%9%8%10%10%7%9%8%11%8%14%9%9%4%11%8%9%

C
7-21121441213720134336744162026-30%             (28)
3%-%7%5%9%7%3%12%11%8%8%3%5%7%4%3%4%5%7%6%6%5%5%

KK
6-41-1-22896155645271691531-40%             (36)
3%-%13%5%-%3%-%6%6%5%5%3%4%3%6%4%7%2%7%1%8%3%4%

VA
8-41125621819827148557959182741-50%             (46)
4%-%13%5%9%7%13%18%6%12%11%4%7%8%8%6%7%6%9%7%13%6%7%

VKJKKKA
5-----3--33585-2322117851-60%             (56)
2%-%-%-%-%-%8%-%-%2%2%2%2%3%-%2%4%2%2%1%1%2%2%

JL

1----------11--1-1---1161-70%             (66)
*%-%-%-%-%-%-%-%-%-%-%*%*%-%-%1%-%1%-%-%-%*%*%
3--1-1----1343-1-22-13471-80%             (76)
1%-%-%5%-%3%-%-%-%-%1%1%1%2%-%1%-%2%2%-%1%1%1%
-----------------------81-90%             (86)
-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%-%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 11
Q7 What percentage increase in turnover will your company achieve if you meet your financial goals?
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UT*S*RQPONMLKJIHGFEDCBASignificance Level: 95%
20163019113038333615417320137417410490761121047071303374Total

5111-11-256511722-443-111191-100%            (96)
2%17%3%5%-%3%3%-%6%3%3%2%3%4%2%2%-%4%4%4%-%4%3%

25113-371313162541171013121181043741101%+             (105)
12%17%3%16%-%10%18%3%8%8%9%12%11%10%10%14%16%10%8%14%6%12%11%

O
5229639866344052924427207312819246892Don't know
26%33%30%32%27%30%21%18%17%22%23%26%25%25%26%22%9%28%27%27%34%22%25%

FFFA
1494211382130273012013314928213077706981765147235282Answered

37.7356.6334.6453.4618.9440.3148.7228.6334.2036.438.0537.7337.8839.5332.8740.0536.1437.8438.4741.2434.5038.637.88Mean
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 11  (continuation)
Q7 What percentage increase in turnover will your company achieve if you meet your financial goals?
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
54-24343122151-5%                (3)
6%5%-%3%8%7%5%6%2%3%3%4%

I
126893955389396-10%               (8)
14%8%13%15%6%20%6%10%6%14%11%10%

E
6107415743732911-15%             (13)
7%13%11%6%2%11%8%8%6%12%4%8%

G
6598826586123916-20%             (18)
7%6%15%13%17%4%7%10%17%10%15%10%
8113532153-493321-25%             (23)
10%14%5%8%6%4%18%6%-%7%11%9%

CDFC
3744--443362026-30%             (28)
4%9%7%6%-%-%5%8%6%5%8%5%

G
414331244221531-40%             (36)
5%1%7%5%6%2%2%8%8%3%3%4%
564654535192741-50%             (46)
6%8%7%10%10%9%6%6%10%2%11%7%

B
4121-22-112851-60%             (56)
5%1%3%2%-%4%2%-%2%2%3%2%
------1----161-70%             (66)
-%-%-%-%-%-%1%-%-%-%-%*%
112---21--1471-80%             (76)
1%1%3%-%-%-%2%2%-%-%1%1%
------------81-90%             (86)
-%-%-%-%-%-%-%-%-%-%-%-%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 11  (continuation)
Q7 What percentage increase in turnover will your company achieve if you meet your financial goals?
Base: All who said yes at Q4



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
8380616248468552485980374Total
43-13332-121191-100%            (96)
5%4%-%2%6%7%4%4%-%2%3%3%

149566510557741101%+             (105)
17%11%8%10%13%11%12%10%10%12%9%11%
111613131210191315171692Don't know
13%20%21%21%25%22%22%25%31%29%20%25%
7264484936366639334264282Answered

42.8337.5033.5233.9142.0138.0040.4636.9737.7034.4635.9537.88Mean
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 11  (continuation)
Q7 What percentage increase in turnover will your company achieve if you meet your financial goals?
Base: All who said yes at Q4



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
315851432366584648234277315592284169128146173162104113479592Yes
63%62%50%62%82%68%58%46%52%54%55%63%59%62%60%52%57%59%58%65%51%61%59%
TLMOOGB

1845492643042534419722318440717311011710911711752106301407No
37%38%49%38%14%31%42%52%48%45%44%37%41%38%39%48%43%40%42%33%48%39%41%

VJKKKKICA
1-1-11-2-4415311-1-3415Don't know
*%-%1%-%4%1%-%2%-%1%1%*%*%1%*%*%-%*%-%2%2%*%*%

KDFA
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 12
Q8 Has your business ever developed a new product or service in order to generate greater commercial return?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
9713410711688541218468110149592Yes
78%65%59%56%46%74%70%65%65%56%47%59%

GHIJGGGABABAA
267275901031949453788166407No
21%35%41%44%54%26%28%35%35%44%53%41%

KKKHIJKEFCDEF

11--1-4---15Don't know
1%*%-%-%1%-%2%-%-%-%*%*%

AB
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 12  (continuation)
Q8 Has your business ever developed a new product or service in order to generate greater commercial return?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
315851432366584648234277315592284169128146173162104113479592Total
9131789171314167280911717656354143483639132171Within the last month
29%38%33%19%39%26%22%30%33%31%29%29%29%27%33%27%28%25%30%35%35%28%29%
64110851312105435164115503132173438252293115Within the last 6 months
20%13%20%19%22%20%21%22%10%18%18%20%19%18%18%25%12%20%23%24%19%19%19%

FF
63310153181513145873631367735213135402925111136Within the last year
20%38%20%35%13%27%26%28%29%25%26%20%23%27%21%16%21%20%25%28%22%23%23%

G
43-752710-4232843713122172223179116071Within the last 2 years
14%-%14%12%9%11%17%-%8%10%10%14%12%11%13%13%15%13%10%9%10%13%12%

OOOOOO
Within the last 3-5

3617628776303636723418202327174126072years
11%13%14%14%9%12%12%15%13%13%13%11%12%12%11%16%16%16%10%4%11%13%12%

CC
10--1-1--334101483376-131114Within the last 10 years
3%-%-%2%-%2%-%-%6%1%1%3%2%3%2%2%5%3%-%1%3%2%2%

LMDD
4---22---224632-24--156Longer ago
1%-%-%-%9%3%-%-%-%1%1%1%1%1%1%-%1%2%-%-%1%1%1%
4-----12-334752-312--77Don't know
1%-%-%-%-%-%2%4%-%1%1%1%1%2%1%-%2%1%1%-%-%1%1%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 13
Q9 When did it last develop a new product or service to generate a greater commercial return?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%
9713410711688541218468110149592Total
4034262727223719203140171Within the last month
41%25%24%23%31%41%31%23%29%28%27%29%

HIJD
1920232022122016151833115Within the last 6 months
20%15%21%17%25%22%17%19%22%16%22%19%
153328361592825112835136Within the last year
15%25%26%31%17%17%23%30%16%25%23%23%

GK

820141766121110131871Within the last 2 years
8%15%13%15%7%11%10%13%15%12%12%12%

Within the last 3-5
720141411317119131772years
7%15%13%12%13%6%14%13%13%12%11%12%
6111422124314Within the last 10 years
6%1%1%1%5%4%2%1%3%4%2%2%

HIJ

-3-12-211116Longer ago
-%2%-%1%2%-%2%1%1%1%1%1%
231-1-3--227Don't know
2%2%1%-%1%-%2%-%-%2%1%1%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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CREATIVE BUSINESS SURVEY - FEBRUARY 2006
Fieldwork dates - 9th February - 24th February 2006

Table 13  (continuation)
Q9 When did it last develop a new product or service to generate a greater commercial return?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
19023137124936182412316019035018210363971098750742763500%
38%15%31%54%43%51%36%18%26%28%32%38%35%40%37%26%38%37%31%31%33%35%35%

OOOLMNOMOGG
7911564109131557637914262354333454022301121421-10%
16%8%15%9%14%10%9%13%16%13%13%16%14%13%13%17%13%15%14%14%13%14%14%
2537415797343825632323161222151416476311-20%
5%23%7%6%4%5%7%9%8%8%8%5%6%5%8%7%5%8%5%9%7%6%6%

18-25-574518231841188151299119324121-30%
4%-%2%7%-%5%7%4%5%4%5%4%4%4%3%6%5%3%3%7%4%4%4%
813224132121482287666712202231-40%
2%8%3%3%7%4%1%3%2%3%3%2%2%2%3%2%2%2%3%1%1%3%2%

3019415867323630662326141820161014526641-50%
6%8%9%6%4%5%8%6%8%7%7%6%7%5%9%6%7%7%6%6%6%7%7%

I
711213424131572297516872202251-60%
1%8%1%3%4%3%4%2%4%3%3%1%2%2%3%2%*%2%3%4%1%3%2%

FF
11-5-2212414141125147476844212561-70%
2%-%5%-%7%2%1%2%4%3%3%2%2%3%3%2%3%2%3%3%2%3%2%

3419134869363734713014261812271220517171-80%
7%8%9%1%11%4%8%6%10%8%7%7%7%7%5%11%7%4%10%8%9%7%7%

HE
30-9314674273030602414201313211215456081-90%
6%-%9%4%4%4%6%7%4%6%6%6%6%5%5%8%5%4%8%8%7%6%6%

603105-5132911667160131643527364136143010113191-100%
12%23%10%7%-%5%13%29%12%15%14%12%13%14%13%11%14%14%13%9%13%13%13%

JKLMNP

8---11-2-3381131722527411Don't know
2%-%-%-%4%1%-%2%-%1%1%2%1%1%*%3%1%1%2%1%3%1%1%

HIA
492131016927961009992432501492993457279239253289274157216777993Answered

31.8445.7737.2321.5825.4122.6635.6250.9037.9139.737.1631.8434.5333.0432.9137.5933.8631.4438.1534.0035.9934.134.53Mean
JKLMNPJKKE

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 14
Q10a Taking those in turn, what % of customer sales would you say are to customers in your locality (e.g. city or town)?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
60676067563572403569943500%
48%32%33%33%29%48%41%31%33%35%30%35%

GHIJADA
22373121231429201124431421-10%
18%18%17%10%12%19%17%16%10%12%14%14%
HHH
1611131467149610176311-20%
13%5%7%7%3%10%8%7%6%5%5%6%

GJ

410128345769104121-30%
3%5%7%4%2%5%3%5%6%5%3%4%

G
234631223592231-40%
2%1%2%3%2%1%1%2%3%3%3%2%
5121316153810519216641-50%
4%6%7%8%8%4%5%8%5%10%7%7%
674322742342251-60%
5%3%2%1%1%3%4%3%2%2%1%2%

GA
26465-352692561-70%
2%3%2%3%3%-%2%4%2%3%3%2%
1151218211891415247171-80%
1%7%7%9%11%1%5%7%13%8%8%7%

KKKKEF

215111514198711236081-90%
2%7%6%7%7%1%5%6%7%6%7%6%

KKK
4221732414131414275713191-100%
3%11%9%16%21%5%7%11%13%14%18%13%

KKKIJKEF

-21-3141--511Don't know
-%1%1%-%2%1%2%1%-%-%2%1%

B
12420518120618972170128105198311993Answered

16.1933.9131.2939.5045.9416.5025.7534.6338.9436.3840.8434.53Mean
KKIKIJKFEFEFEFEF

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 14  (continuation)
Q10a Taking those in turn, what % of customer sales would you say are to customers in your locality (e.g. city or town)?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
18852730939414130153183188371182106761021139452832883710%
38%38%27%43%32%40%41%41%33%35%36%38%37%40%38%31%40%39%34%33%37%37%37%
TG

1051291151612179738410518984495345546029401491891-10%
21%8%29%16%18%16%12%17%10%17%17%21%19%18%18%22%18%19%22%18%18%19%19%

NPN
5421337108131760635411753323125313919279011711-20%
11%15%13%4%25%10%8%13%18%14%13%11%12%12%11%13%10%11%14%12%12%12%12%

KP

36185-5658283336692321242813141416536921-30%
7%8%8%7%-%5%6%5%9%6%7%7%7%5%8%10%11%4%5%9%7%7%7%

IDE

18-25-582618231841189126131377344131-40%
4%-%2%7%-%5%8%2%7%4%5%4%4%4%3%5%2%4%5%4%3%4%4%

K
3928729864303739763624142122181315617641-50%
8%15%8%10%7%9%8%6%4%7%7%8%8%8%9%6%8%8%6%8%7%8%8%
6-1-11244121261858445544141851-60%
1%-%1%-%4%1%2%4%4%3%2%1%2%1%3%2%2%2%2%3%2%2%2%

KK
5-3---233111151683535532141661-70%
1%-%3%-%-%-%2%3%3%3%2%1%2%2%1%2%1%2%2%2%1%2%2%

1514-1153418181533151269118510233371-80%
3%8%4%-%4%1%5%3%4%4%4%3%3%3%4%2%4%4%3%3%4%3%3%
8-22-213281081892647344141881-90%
2%-%2%3%-%2%1%3%2%2%2%2%2%2%1%2%2%2%1%3%2%2%2%

181462862520261844241286151478364491-100%
4%8%4%9%7%8%6%2%5%5%5%4%4%5%4%3%2%5%5%4%4%5%4%
8---1112-4481232722627512Don't know
2%-%-%-%4%1%1%2%-%1%1%2%1%1%1%3%1%1%2%1%3%1%1%

IA
49213101692796999992431500492992457278239253289273157216776992Answered

19.8927.6922.8422.8621.8922.5824.7320.7127.2123.823.6719.8921.7921.8121.9721.6119.6122.5821.5424.2921.2122.021.79Mean
KKK

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 15
Q10b And what % take place in your region (say London, or the South West for example) but outside your locality?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
545864797330604637741183710%
44%28%35%38%38%41%34%36%35%37%37%37%
JJJ
26493434351935212433551891-10%
21%24%19%17%18%26%20%16%23%17%17%19%
14272623206191518253311711-20%
11%13%14%11%10%8%11%12%17%13%10%12%
9179171171412710196921-30%
7%8%5%8%6%10%8%9%7%5%6%7%
610878-12816144131-40%
5%5%4%3%4%-%7%6%1%3%4%4%

CFCF

41716141451110619257641-50%
3%8%9%7%7%7%6%8%6%10%8%8%
514322413531851-60%
4%*%2%1%1%3%2%1%3%3%1%2%

J
-3553--24371661-70%
-%1%3%2%2%-%-%2%4%2%2%2%

EE
31067627428103371-80%
2%5%3%3%3%3%4%3%2%4%3%3%
14444-451261881-90%
1%2%2%2%2%-%2%4%1%1%2%2%
2951213144213204491-100%
2%4%3%6%7%1%2%3%2%7%6%4%

KE
-2113141--612Don't know
-%1%1%*%2%1%2%1%-%-%2%1%

B
12420518120518972170128105198310992Answered

16.1023.8221.9623.0723.2315.2120.8923.0418.2324.0923.5521.79Mean
KKKFFF

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 15  (continuation)
Q10b And what % take place in your region (say London, or the South West for example) but outside your locality?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
17874222729465138191213178391194100889411810959883033910%
36%54%42%32%25%30%46%50%41%44%42%36%39%42%36%36%37%41%39%37%39%39%39%

JKKK
6621056111415136065661315535373332422434971311-10%
13%15%10%7%21%11%14%15%14%14%13%13%13%12%13%15%13%11%15%15%15%12%13%
32143-3931027303262321515142017913496211-20%
6%8%4%4%-%3%9%3%11%6%6%6%6%7%5%6%5%7%6%6%6%6%6%

O
2516516663232825532315151512131212415321-30%
5%8%6%7%4%6%6%6%3%5%6%5%5%5%5%6%6%4%5%8%5%5%5%

24-72-233114162440199108101757334031-40%
5%-%7%3%-%2%3%3%1%3%3%5%4%4%3%4%3%3%6%3%3%4%4%

29-53-364419222951231513112081112395141-50%
6%-%5%4%-%3%6%4%4%4%4%6%5%5%5%5%4%7%3%7%5%5%5%

DD
25-52-2124121425391612111311787323951-60%
5%-%5%3%-%2%1%2%4%3%3%5%4%3%4%4%5%4%3%5%3%4%4%

22-4-335241818224015141115101132384061-70%
4%-%4%-%11%3%5%2%4%4%4%4%4%3%5%4%6%3%4%2%1%5%4%

B
1916336123161919381514711111145333871-80%
4%8%6%4%11%6%1%2%3%4%4%4%4%3%5%3%4%4%4%3%2%4%4%

20-17184521320204016121210111639314081-90%
4%-%1%10%4%8%4%5%2%3%4%4%4%3%4%5%4%4%6%2%4%4%4%

5211117623561039565210849382029342319278110891-100%
10%8%11%25%21%24%5%6%11%9%11%10%11%11%14%8%11%12%8%12%12%10%11%

G
8---11-2-3381131722527411Don't know
2%-%-%-%4%1%-%2%-%1%1%2%1%1%*%3%1%1%2%1%3%1%1%

HIA
492131016927961009992432501492993457279239253289274157216777993Answered

31.5317.7730.1645.2044.5645.0222.0721.1427.3726.228.7831.5330.1428.2834.6729.1932.4530.7028.2328.9628.2430.730.14Mean
MOPOPI

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 16
Q10c And what % take place in the UK but outside your region?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
2680628310013524644821523910%
21%39%34%40%52%18%30%36%42%41%48%39%

KKKHIJKFEFEFDEF

18262236241126151030361311-10%
15%13%12%17%13%15%15%12%10%15%11%13%
916181066141296156211-20%
7%8%10%5%3%8%8%9%9%3%5%6%

GGBBB
6168611588714105321-30%
5%8%4%3%6%7%5%6%7%7%3%5%

HA
8695845776114031-40%
6%3%5%2%4%5%3%5%7%3%3%4%

10121092511838165141-50%
8%6%5%4%1%7%6%6%3%4%5%5%

GGGG
895106510544113951-60%
6%4%3%5%3%7%6%4%4%2%3%4%
7612833949874061-70%
6%3%7%4%2%4%5%3%9%4%2%4%

GGA
13575451164653871-80%
10%2%4%2%2%7%6%5%4%3%2%4%

GHIJAA
813738641016134081-90%
6%6%4%1%4%8%2%8%1%3%4%4%

HHCECE

111621311792077283510891-100%
9%8%12%15%9%12%11%5%7%14%11%11%

JD
-21-3141--511Don't know
-%1%1%-%2%1%2%1%-%-%2%1%

B
12420518120618972170128105198311993Answered

40.5428.3933.0629.5222.6341.9734.1530.0226.6529.9726.3630.14Mean
GHJGABCDA

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 16  (continuation)
Q10c And what % take place in the UK but outside your region?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
34211755823817677733353933427353192111891882082031191575787350%
68%85%74%84%82%84%76%76%79%77%78%68%73%69%75%77%74%71%73%75%70%74%73%

KKJKI
67110639139104652671196132242639391427921191-10%
13%8%10%9%11%9%13%9%11%11%10%13%12%13%11%10%10%13%14%9%12%12%12%
29151121741920294920218161115713364911-20%
6%8%5%1%4%2%1%7%4%4%4%6%5%4%8%3%6%4%5%4%6%5%5%

PPG
18-3---23210101828164887472262821-30%
4%-%3%-%-%-%2%3%2%2%2%4%3%3%1%3%3%2%1%4%1%3%3%

12-41-131-891221144368255162131-40%
2%-%4%1%-%1%3%1%-%2%2%2%2%3%1%1%2%3%1%3%2%2%2%
6-22-221-576138413523581341-50%
1%-%2%3%-%2%2%1%-%1%1%1%1%2%1%*%1%2%1%2%2%1%1%
5-------111564-223-124651-60%
1%-%-%-%-%-%-%-%1%*%*%1%1%1%-%1%1%1%-%1%1%1%1%
1--1-12-134154-1113-14561-70%
*%-%-%1%-%1%2%-%1%1%1%*%*%1%-%*%*%*%1%-%*%1%*%

K
5------112257412132125771-80%
1%-%-%-%-%-%-%1%1%*%*%1%1%1%*%1%*%1%1%1%1%1%1%
1----------111---1---1181-90%
*%-%-%-%-%-%-%-%-%-%-%*%*%*%-%-%-%*%-%-%-%*%*%
6-1---1--2268611233-26891-100%
1%-%1%-%-%-%1%-%-%*%*%1%1%1%*%*%1%1%1%-%1%1%1%
8-1-11-2-4481232722627512Don't know
2%-%1%-%4%1%-%2%-%1%1%2%1%1%1%3%1%1%2%1%3%1%1%

IA
492131006927961009992431500492992457278239253289273157216776992Answered

7.412.235.763.991.333.246.124.234.574.854.737.416.067.924.434.795.957.275.295.756.675.896.06Mean
LMGH

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 17
Q10d And what % take place in the European Union but outside the UK?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
631461281691603711789781512597350%
51%71%70%82%83%51%67%69%74%76%82%73%

KKIJKIJKFFFFDEF

24272918141425201024241191-10%
19%13%16%9%7%19%14%16%10%12%8%12%

GHGHAAA
1212778412951084911-20%
10%6%4%3%4%5%7%7%5%5%3%5%

HIAA
1082428533352821-30%
8%4%1%2%1%11%3%2%3%2%2%3%

GHIABCDE

725424223362131-40%
6%1%3%2%1%5%1%2%3%2%2%2%

GJE
333111413221341-50%
2%1%2%*%1%1%2%1%3%1%1%1%
-31--121--2651-60%
-%1%1%-%-%1%1%1%-%-%1%1%
-131--1-22-561-70%
-%*%2%*%-%-%1%-%2%1%-%*%

A
122--212--2771-80%
1%1%1%-%-%3%1%2%-%-%1%1%

B
1----1-----181-90%
1%-%-%-%-%1%-%-%-%-%-%*%

A
31-22-11123891-100%
2%*%-%1%1%-%1%1%1%1%1%1%

I
-22-3141-1512Don't know
-%1%1%-%2%1%2%1%-%1%2%1%

12420518020618972170128105197311992Answered
12.346.456.434.003.2912.226.696.447.154.884.356.06Mean
GHIJGGABDE

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 17  (continuation)
Q10d And what % take place in the European Union but outside the UK?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
35510765520757183783383933557483232181911952082081191555937480%
71%77%75%80%71%77%71%82%85%78%78%71%75%70%78%78%76%71%75%75%70%76%75%

KJKPKKII
5211564109684349521015228202136291531701011-10%
10%8%15%9%14%10%9%6%9%10%10%10%10%11%10%8%8%12%10%9%14%9%10%

A
22-53-364217202242221369171067354211-20%
4%-%5%4%-%3%6%4%2%4%4%4%4%5%5%2%4%6%4%4%3%4%4%

10-112324110111021144363845162121-30%
2%-%1%1%7%3%2%4%1%2%2%2%2%3%1%1%2%1%3%3%2%2%2%
721---31-77714121128132121431-40%
1%15%1%-%-%-%3%1%-%2%1%1%1%3%*%*%1%3%*%2%1%2%1%

GHD
12--1-1112451217102532644131741-50%
2%-%-%1%-%1%1%1%2%1%1%2%2%2%1%2%1%1%2%3%2%2%2%
8--1-1--1128104244222461051-60%
2%-%-%1%-%1%-%-%1%*%*%2%1%1%1%2%2%1%1%1%2%1%1%

M
4----------44-2222--13461-70%
1%-%-%-%-%-%-%-%-%-%-%1%*%-%1%1%1%1%-%-%*%*%*%

L
4-1---1--22465-12211-6671-80%
1%-%1%-%-%-%1%-%-%*%*%1%1%1%-%*%1%1%*%1%-%1%1%
4-----1--11453-2311--5581-90%
1%-%-%-%-%-%1%-%-%*%*%1%*%1%-%1%1%*%*%-%-%1%*%

14-12136--8101424128468737172491-100%
3%-%1%3%4%3%6%-%-%2%2%3%2%3%3%2%2%3%3%2%3%2%2%

JLMNO

8-1-11-2-4481232722627512Don't know
2%-%1%-%4%1%-%2%-%1%1%2%1%1%1%3%1%1%2%1%3%1%1%

IA
492131006927961009992431500492992457278239253289273157216776992Answered

9.336.543.966.386.816.5011.723.022.955.585.699.337.508.956.096.828.138.006.866.997.907.397.50Mean
TLMNOLMNONO

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 18
Q10e And finally, what % take place around the world but outside the European Union?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
7015113517015736114102751662507480%
56%73%74%83%82%49%66%79%71%84%79%75%

KKIJKJKFEFFCEFEF

20231718161619111311301011-10%
16%11%9%9%8%22%11%9%12%6%9%10%

GHABDEB
911866512357104211-20%
7%5%4%3%3%7%7%2%5%4%3%4%
355423333362121-30%
2%2%3%2%1%4%2%2%3%2%2%2%
5142-4-2-241431-40%
4%*%2%1%-%5%-%2%-%1%1%1%

GJGABCE

5532-1631321741-50%
4%2%2%1%-%1%3%2%1%2%1%2%

GGA
2121232-1131051-60%
2%*%1%*%1%4%1%-%1%1%1%1%

ABD

-1111--22--461-70%
-%*%1%*%1%-%-%2%2%-%-%*%

AA
211-212-2-1671-80%
2%*%1%-%1%1%1%-%2%-%*%1%
211---2--12581-90%
2%*%1%-%-%-%1%-%-%1%1%*%
6532331023332491-100%
5%2%2%1%2%4%6%2%3%2%1%2%

HAAB

-22-3141-1512Don't know
-%1%1%-%2%1%2%1%-%1%2%1%

12420518020618972170128105197311992Answered
14.827.437.264.024.9014.1012.515.889.034.644.987.50Mean
GHIJHABDABDA

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 18  (continuation)
Q10e And finally, what % take place around the world but outside the European Union?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
492131016927961009992432501492993457279239253289274157216777993Total

31.8445.7737.2321.5825.4122.6635.6250.9037.9139.737.1631.8434.5333.0432.9137.5933.8631.4438.1534.0035.9934.134.53In locality
JKLMNPJKKE

19.8927.6922.8422.8621.8922.5824.7320.7127.2123.823.6719.8921.7921.8121.9721.6119.6122.5821.5424.2921.2122.021.79In region
KKK

31.5317.7730.1645.2044.5645.0222.0721.1427.3726.228.7831.5330.1428.2834.6729.1932.4530.7028.2328.9628.2430.730.14In UK
MOPOPI

7.412.235.763.991.333.246.124.234.574.854.737.416.067.924.434.795.957.275.295.756.675.896.06In EU
LMGH

9.336.543.966.386.816.5011.723.022.955.585.699.337.508.956.096.828.138.006.866.997.907.397.50World
TLMNOLMNONO

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 19
Q10 Summary table



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

12420518120618972170128105198311993Total
16.1933.9131.2939.5045.9416.5025.7534.6338.9436.3840.8434.53In locality

KKIKIJKFEFEFEFEF
16.1023.8221.9623.0723.2315.2120.8923.0418.2324.0923.5521.79In region

KKKFFF
40.5428.3933.0629.5222.6341.9734.1530.0226.6529.9726.3630.14In UK
GHJGABCDA

12.346.456.434.003.2912.226.696.447.154.884.356.06In EU
GHIJGGABDE
14.827.437.264.024.9014.1012.515.889.034.644.987.50World
GHIJHABDABDA

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 19  (continuation)
Q10 Summary table



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
2224643112436347452352662224882291461081251451436995393488None             (0.00)
44%31%63%45%43%44%63%47%49%54%53%44%49%50%52%44%49%50%51%43%43%50%49%

VJKOKKB
501333659526295079341922142126172356791-10%            (5.50)
10%8%3%4%11%6%5%9%5%6%6%10%8%7%7%9%5%7%9%11%10%7%8%
TLM

6-1---141776136344512491311-20%          (15.50)
1%-%1%-%-%-%1%4%1%2%1%1%1%1%1%2%2%2%*%1%2%1%1%

JK

11--2-211246111783633746111721-30%          (25.50)
2%-%-%3%-%2%1%1%2%1%1%2%2%2%1%2%1%1%3%3%3%1%2%
5-11-1--3455108-2262-191031-40%          (35.50)
1%-%1%1%-%1%-%-%3%1%1%1%1%2%-%1%1%2%1%-%*%1%1%

H
24-242623-9132437169111011966313741-50%          (45.50)
5%-%2%6%7%6%2%3%-%2%3%5%4%3%3%4%4%4%3%4%3%4%4%

MN

1614112122111216281557541058202851-60%          (55.50)
3%8%4%1%4%2%1%2%2%3%2%3%3%3%2%3%2%1%4%3%4%3%3%
5------1-1156222121215661-70%          (65.50)
1%-%-%-%-%-%-%1%-%*%*%1%1%*%1%1%*%1%*%1%*%1%1%
6--112-1-23692343-4227971-80%          (75.50)
1%-%-%1%4%2%-%1%-%*%1%1%1%*%1%2%1%-%1%1%1%1%1%

E
3----------3312-2--112381-90%          (85.50)
1%-%-%-%-%-%-%-%-%-%-%1%*%*%1%-%1%-%-%1%*%*%*%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 20
Q11 Thinking about the management of your business, what proportion of senior managers have received some training in business strategy?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
136423248322731311241481362841237876858270446422028491-100%         (95.50)
27%31%23%35%29%33%27%31%34%29%29%27%28%27%28%31%33%28%25%28%29%28%28%

D
1633213-23121416301610411267121830Don't know
3%23%3%3%4%3%-%2%3%3%3%3%3%3%4%2%*%4%2%4%5%2%3%

FFA
48410986727941009989423490484974444270242254279273152211763974Answered

34.7744.3026.3040.4237.1339.4727.9435.2136.7632.133.2334.7734.0032.5332.9337.1437.7932.8630.8635.1735.5833.634.00Mean
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 20  (continuation)
Q11 Thinking about the management of your business, what proportion of senior managers have received some training in business strategy?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
439210010910623645651110181488None             (0.00)
35%44%55%53%55%32%37%43%49%56%57%49%

JKKJKFDEFDEF

1223918121324851414791-10%            (5.50)
10%11%5%9%6%18%14%6%5%7%4%8%

IABCDABCD

3413-129--11311-20%          (15.50)
2%2%1%1%-%1%1%7%-%-%*%1%

GABCE

1571-26521-1721-30%          (25.50)
1%2%4%*%-%3%3%4%2%1%-%2%

GGHAABABA
35---2332--1031-40%          (35.50)
2%2%-%-%-%3%2%2%2%-%-%1%

GHIGHIABAABA
39987-6761623741-50%          (45.50)
2%4%5%4%4%-%3%5%6%8%1%4%

AAFAFAF

576333644832851-60%          (55.50)
4%3%3%1%2%4%3%3%4%4%1%3%

AAAA
231--2-22--661-70%          (65.50)
2%1%1%-%-%3%-%2%2%-%-%1%

ABEAA
321-22214--971-80%          (75.50)
2%1%1%-%1%3%1%1%4%-%-%1%

HABAB

11--1-12---381-90%          (85.50)
1%*%-%-%1%-%1%2%-%-%-%*%

A
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 20  (continuation)
Q11 Thinking about the management of your business, what proportion of senior managers have received some training in business strategy?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
4450466059204828294311328491-100%         (95.50)
35%24%25%29%31%27%28%22%28%22%36%28%
JBD

462425124-6230Don't know
3%3%1%2%1%7%7%3%-%3%1%3%

ACACAA
12020118020219068162125105192314974Answered

44.2032.3430.6731.8433.8037.7636.1032.0836.6428.0335.4834.00Mean
GHIJ

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 20  (continuation)
Q11 Thinking about the management of your business, what proportion of senior managers have received some training in business strategy?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
2453494116574839401952362454812151381181221501435883398481Your own savings
49%23%49%59%57%59%48%39%43%45%47%49%48%47%49%48%48%52%51%36%37%51%48%

CCCB
45411134101084647459250231721242819147892Individual investor
9%31%11%1%11%4%10%10%9%11%9%9%9%11%8%7%8%8%10%12%6%10%9%

37-734781373942377936232022211520196079Friends and family
7%-%7%4%14%7%8%13%8%9%8%7%8%8%8%8%9%7%5%13%9%8%8%

D
33-6---5107282833612717172017194124961Overdraft
7%-%6%-%-%-%5%10%8%6%6%7%6%6%6%7%8%6%7%3%5%6%6%

C
31162-256422243155231616141913874855Secured loan
6%8%6%3%-%2%5%6%4%5%5%6%5%5%6%7%5%7%5%5%3%6%5%

Business grants /
18142-22311113183169146124882331government grants
4%8%4%3%-%2%2%3%1%3%3%4%3%1%3%6%2%4%1%5%4%3%3%

ID
16-42-2341121416301578996542630Unsecured loan
3%-%4%3%-%2%3%4%1%3%3%3%3%3%3%3%4%3%2%3%2%3%3%

Generated from cash flow
7-42241121012719964717411819/ from business
1%-%4%3%7%4%1%1%2%2%2%1%2%2%2%2%3%*%3%3%*%2%2%

EEE
Private funding /

6--22421279615941253541115investors
1%-%-%3%7%4%2%1%2%2%2%1%1%2%1%*%1%2%1%3%2%1%1%
8-11-1-2256814832363221214Equity
2%-%1%1%-%1%-%2%2%1%1%2%1%2%1%1%1%2%1%1%1%2%1%
612-112-177613652253321113Non-bank unsecured loan
1%8%2%-%4%1%2%-%1%2%1%1%1%1%2%1%1%2%1%2%1%1%1%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 21
Q12 What source of funds did your business receive when it started up?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

2-1---2-14426132312-156Redundancy pay
*%-%1%-%-%-%2%-%1%1%1%*%1%*%1%1%1%*%1%-%*%1%1%
2--1-11-1232523-1211235Shareholders
*%-%-%1%-%1%1%-%1%*%1%*%*%*%1%-%*%1%*%1%1%*%*%
2---111--222413-1111224DTI loan
*%-%-%-%4%1%1%-%-%*%*%*%*%*%1%-%*%*%*%1%1%*%*%
2-----11-222413-121-224European grant / fund
*%-%-%-%-%-%1%1%-%*%*%*%*%*%1%-%*%1%*%-%1%*%*%
------11-22-2-2---112-2Princes Trust
-%-%-%-%-%-%1%1%-%*%*%-%*%-%1%-%-%-%*%1%1%-%*%

KKA
2----------2211-2---112Credit cards
*%-%-%-%-%-%-%-%-%-%-%*%*%*%*%-%1%-%-%-%*%*%*%

3229103139715455532874215292425289236487None
6%15%9%14%11%13%9%7%16%10%11%6%9%9%5%12%9%9%10%6%10%8%9%

JKOKKH
10-1213121681018575266371118Other
2%-%1%3%4%3%1%2%1%1%2%2%2%1%3%2%1%2%2%2%3%1%2%

59284379773640599948222916242727415899Don't know
12%15%8%6%11%7%9%7%8%8%8%12%10%10%8%12%6%8%10%17%18%7%10%

LDEFA
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 21  (continuation)
Q12 What source of funds did your business receive when it started up?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
479110010210519615953113175481Your own savings
38%44%55%50%55%26%35%46%50%57%55%48%

JKKJKFEFDEFEF

172415151512191411161992Individual investor
14%12%8%7%8%16%11%11%10%8%6%9%

AB

10181316168161510111879Friends and family
8%9%7%8%8%11%9%12%10%6%6%8%

AB

10205147517101141461Overdraft
8%10%3%7%4%7%10%8%1%7%4%6%

IGICACCC
99139114757131855Secured loan
7%4%7%4%6%5%4%4%7%7%6%5%

Business grants /
225513234531331government grants
2%1%3%2%7%3%2%3%5%2%4%3%

HJK

36567134571030Unsecured loan
2%3%3%3%4%1%2%3%5%4%3%3%

Generated from cash flow
4535232441519/ from business
3%2%2%2%1%4%1%3%4%1%2%2%

BB
Private funding /

6314-36221-15investors
5%1%1%2%-%4%3%2%2%1%-%1%

GIABABAA
3432123132314Equity
2%2%2%1%1%3%2%1%3%1%1%1%
15133-3211513Non-bank unsecured loan
1%2%1%1%2%-%2%2%1%1%2%1%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 21  (continuation)
Q12 What source of funds did your business receive when it started up?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
-1-32-1---56Redundancy pay
-%*%-%1%1%-%1%-%-%-%2%1%
1-2111---3-5Shareholders
1%-%1%*%1%1%-%-%-%2%-%*%

AA
-22---211--4DTI loan
-%1%1%-%-%-%1%1%1%-%-%*%
1-1-1---2-14European grant / fund
1%-%1%-%1%-%-%-%2%-%*%*%
---11--1--12Princes Trust
-%-%-%*%1%-%-%1%-%-%*%*%
-1--1-----22Credit cards
-%*%-%-%1%-%-%-%-%-%1%*%
91220222159145173787None
7%6%11%11%11%7%5%11%5%9%12%9%

CE

3415424125418Other
2%2%1%2%2%3%2%1%2%3%1%2%

1719201251734116131599Don't know
14%9%11%6%3%23%20%9%6%7%5%10%

GHGGABCDABCD
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 21  (continuation)
Q12 What source of funds did your business receive when it started up?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
30465932185051745426229430459827516214616117217281144454598No -never
61%46%58%46%64%52%51%73%59%60%58%61%60%60%58%59%63%59%62%51%65%58%60%

JKLMNPCC
80314102122812137282801627340473558412633129162Yes - regularly
16%23%14%14%7%12%28%12%14%17%16%16%16%16%14%19%14%20%15%16%15%17%16%

JKLMN
O

67114176231411206683671507241363938403232118150Yes - Occasionally
13%8%14%25%21%24%14%11%22%15%16%13%15%16%15%15%15%13%14%20%14%15%15%

KOE
412149110645324141823632141719241877582Yes - rarely
8%15%14%13%4%10%6%4%5%7%8%8%8%8%11%6%7%7%9%11%3%10%8%

GB
1886423694548273817020618839418111397911151057672322394Net yes
38%46%42%52%32%46%48%27%41%39%41%38%39%39%40%39%36%40%38%48%32%41%39%

OOOOOODFB
81-1121--3481245334227512Don't know
2%8%-%1%4%2%1%-%-%1%1%2%1%1%2%1%1%1%1%1%3%1%1%

A
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 22
Q13 Has your business ever participated in any networks of businesses similar to yours?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
66124107130117351037855125197598No -never
53%60%59%63%61%48%59%60%52%63%62%60%

FF
2533303726113011234242162Yes - regularly
20%16%16%18%14%15%17%9%22%21%13%16%

DADAD

2231282427182527171647150Yes - Occasionally
18%15%15%12%14%25%14%21%16%8%15%15%

ABBBB
916161322612109152982Yes - rarely
7%8%9%6%11%8%7%8%9%8%9%8%

56807474753567484973118394Net yes
45%39%41%36%39%48%39%37%47%37%37%39%
2312-3431-112Don't know
2%1%1%1%-%4%2%2%1%-%*%1%

ABABAB
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 22  (continuation)
Q13 Has your business ever participated in any networks of businesses similar to yours?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

Access to potential
18173732144638374117420618138718310197821091226975312387customers
36%54%37%46%50%47%38%37%45%40%41%36%39%40%36%39%32%37%44%43%34%40%39%

FF
Current commercial

169430151126343031140155169324142997891101844159265324conditions
34%31%30%22%39%27%34%30%34%32%31%34%32%31%35%32%36%35%30%26%26%34%32%

CB
104421871517211282901041949946434958483643151194Investment
21%31%21%12%25%15%17%21%13%19%18%21%19%22%16%17%19%20%17%23%19%19%19%
7521211112914114960751355543363638372333102135Staff skill levels
15%15%12%16%4%12%9%14%12%11%12%15%13%12%15%15%14%13%13%14%15%13%13%

Business skills training
2827111126115324328714116149222017205171availability
6%15%7%16%4%12%6%11%5%7%9%6%7%9%6%6%4%8%7%11%9%7%7%

KFF
Timescale / lack of

6-5162181-41228634171168812692534management time
1%-%5%23%7%19%1%-%4%3%6%1%3%4%4%2%3%3%4%4%4%3%3%

VKOJKMOK
Legislation / government

9--13-13--22159241455669322224bureaucracy
2%-%-%19%-%13%-%-%2%*%3%2%2%3%2%2%2%2%3%2%1%3%2%

MM
7-13-3---1471153321444711Lack of finance / money
1%-%1%4%-%3%-%-%-%*%1%1%1%1%1%1%1%*%1%3%2%1%1%

E
2--4-4--11527313-412167Taxation
*%-%-%6%-%4%-%-%1%*%1%*%1%1%*%1%-%1%*%1%*%1%1%
3--3-3----3363122121156Lack of space
1%-%-%4%-%3%-%-%-%-%1%1%1%1%*%1%1%*%1%1%*%1%1%
2-----1--1123-211-11-33Recruitment
*%-%-%-%-%-%1%-%-%*%*%*%*%-%1%*%*%-%*%1%-%*%*%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 23
Q14 Which two or three of the following are the key barriers to the growth of your company?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

1--1-1-1-12131-11-11-33Marketing / advertising
*%-%-%1%-%1%-%1%-%*%*%*%*%*%-%*%*%-%*%1%-%*%*%
2-----1--112312-11-1-33Advances in technology
*%-%-%-%-%-%1%-%-%*%*%*%*%*%1%-%*%*%-%1%-%*%*%
------11133-3--311-1123New products
-%-%-%-%-%-%1%1%1%1%1%-%*%-%-%1%*%*%-%1%*%*%*%

KKKI
--2------22-22---1-1112Refused
-%-%2%-%-%-%-%-%-%*%*%-%*%*%-%-%-%*%-%1%*%*%*%

V
23---115261414233713121213165343337Something else
5%-%-%-%4%1%5%2%7%3%3%5%4%3%4%5%5%5%2%2%2%4%4%

TDD
71-214592024219195711668143414447442447119166No barriers
14%-%21%6%18%9%20%24%23%21%19%14%17%18%15%17%17%16%16%15%21%15%17%

KKJKKA
14131-1122910142410675846131124Don't know
3%8%3%1%-%1%1%2%2%2%2%3%2%2%2%3%2%3%1%4%6%1%2%

A
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 23  (continuation)
Q14 Which two or three of the following are the key barriers to the growth of your company?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
Access to potential

46817366902462574878115387customers
37%39%40%32%47%33%36%44%46%39%36%39%

H
Current commercial

4681636946246051416781324conditions
37%39%35%33%24%33%34%40%39%34%26%32%
GGGGAAAA
3344313335163529252860194Investment
27%21%17%16%18%22%20%22%24%14%19%19%

HIB
2435312012173823131825135Staff skill levels
19%17%17%10%6%23%22%18%12%9%8%13%

GHGHGHABABCAB

Business skills training
111314167131096131971availability
9%6%8%8%4%18%6%7%6%7%6%7%

ABCDE

Timescale / lack of
339116353471234management time
2%1%5%5%3%4%3%2%4%4%4%3%

JJ
Legislation / government

3594315355524bureaucracy
2%2%5%2%2%1%3%2%5%3%2%2%
13214-4--5211Lack of finance / money
1%1%1%*%2%-%2%-%-%3%1%1%
2122--2-1137Taxation
2%*%1%1%-%-%1%-%1%1%1%1%
-3-211-1-136Lack of space
-%1%-%1%1%1%-%1%-%1%1%1%
--1-2--1--23Recruitment
-%-%1%-%1%-%-%1%-%-%1%*%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 23  (continuation)
Q14 Which two or three of the following are the key barriers to the growth of your company?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
---21----123Marketing / advertising
-%-%-%1%1%-%-%-%-%1%1%*%
-11---2--1-3Advances in technology
-%*%1%-%-%-%1%-%-%1%-%*%
11-1--1---23New products
1%*%-%*%-%-%1%-%-%-%1%*%
--2-----1-12Refused
-%-%1%-%-%-%-%-%1%-%*%*%
4391363334101337Something else
3%1%5%6%3%4%2%2%4%5%4%4%

JJ
123021374282321102971166No barriers
10%14%12%18%22%11%13%16%10%15%22%17%

KIKBCEF

25427-9136524Don't know
2%2%2%1%4%-%5%1%3%3%2%2%

ADF
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 23  (continuation)
Q14 Which two or three of the following are the key barriers to the growth of your company?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
811341972621141592111811928352515549553344148192Less than £50,000
16%8%34%28%25%27%21%14%16%21%22%16%19%18%19%21%22%17%20%21%20%19%19%

VK
84323181028262715104122842068363575573562244162206£50,001 - £100,000
17%23%23%26%36%29%26%27%16%24%24%17%21%18%23%23%22%25%20%14%20%21%21%

KKKKCC
91213174212113217491911828552423958602334148182£100,001 - £250,000
18%15%13%25%14%22%21%13%23%17%18%18%18%18%19%17%15%20%22%14%15%19%18%
691841591513475169120553627353134172199120£250,001 - £500,000
14%8%8%6%4%5%9%15%14%11%10%14%12%12%13%11%14%11%12%11%9%13%12%
48-4415713103539488745231726162121226587£500,001 - £1m
10%-%4%6%4%5%7%13%11%8%8%10%9%10%8%7%10%5%8%13%10%8%9%

EE
8023437710154044801246232283236332019105124£1m +
16%15%3%6%11%7%7%10%16%9%9%16%12%13%11%11%13%12%12%13%9%13%12%
TLMPLMPLB
1721112121891726126828510151126Don't know
3%15%1%1%4%2%1%2%1%2%2%3%3%3%2%3%1%3%2%6%7%1%3%

DFA
302152138723537306735161611201513244367Refused
6%15%15%3%4%3%8%7%2%8%7%6%7%8%6%7%4%7%5%8%11%6%7%

VNA
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 24
Q15 Which of the following best describes the level of turnover of your business?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
----192-251137135192Less than £50,000
-%-%-%-%100%-%1%4%10%19%43%19%

HIJKDEFDEFBCDEF

---206-4717186793206£50,001 - £100,000
-%-%-%100%-%5%4%13%17%34%29%21%

GIJKEEFCDEFCDEF

--182--41631325742182£100,001 - £250,000
-%-%100%-%-%5%9%24%30%29%13%18%

GHJKAEFAEFAEF

-120---23232251118120£250,001 - £500,000
-%58%-%-%-%3%18%25%24%6%6%12%

GHIKABFABFABF

-87---3492127487£500,001 - £1m
-%42%-%-%-%4%28%16%2%4%1%9%

GHIKABCDFABCF

124----504810635124£1m +
100%-%-%-%-%68%28%8%6%2%2%12%

GHIJABCDEABCDABAB

-----48613326Don't know
-%-%-%-%-%5%5%5%1%2%1%3%

AAA
-----612710131667Refused
-%-%-%-%-%8%7%5%10%7%5%7%

Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 24  (continuation)
Q15 Which of the following best describes the level of turnover of your business?



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
33-5325711530333366--6616162211214566Yorkshire and the Humber
7%-%5%4%7%5%7%11%5%7%7%7%7%-%-%27%6%5%8%7%9%6%7%

HI

632664101149364263105-105-333327122778105West Midlands
13%15%6%9%14%10%11%4%10%8%8%13%10%-%38%-%13%11%10%8%12%10%10%

LMOOGI

21-71-133114152136-36-12126682836Wales
4%-%7%1%-%1%3%3%1%3%3%4%4%-%13%-%5%4%2%4%4%4%4%

GI

552121221481314516355118118--363526182989118South West
11%15%12%17%7%14%8%13%15%12%13%11%12%26%-%-%14%12%9%11%13%11%12%

GH

112-251292110291790102112214214--5464632842172214South East
22%-%25%17%32%22%10%29%18%21%20%22%21%47%-%-%21%22%23%18%19%22%21%

PPPPPGH

3314628115326323365--652121158125365Scotland
7%8%4%9%7%8%11%5%3%6%6%7%6%-%-%26%8%7%5%5%5%7%6%

NHI

4016617941233394079--7915232714186179North West
8%8%6%9%4%7%9%4%13%8%8%8%8%-%-%32%6%8%10%9%8%8%8%

OHI

19-34-431613171936--366817443236Northern
4%-%3%6%-%4%3%1%7%3%3%4%4%-%-%15%2%3%6%3%2%4%4%

OHIF
3931810313261712798939128128--194134293296128London
8%23%18%14%11%13%26%17%13%18%18%8%13%28%-%-%7%14%12%18%14%12%13%

VJKNKJKJKKGHFF
1814213-5415171835-35-8611992635Eastern
4%8%4%3%4%3%-%5%4%3%3%4%3%-%13%-%3%2%4%6%4%3%3%

PPGIE
5521074111079424955104-104-302428181985104East Midlands
11%15%10%10%14%11%10%7%10%10%10%11%10%-%37%-%12%8%10%11%9%11%10%

GI
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 25
REGION



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
1211---22-661218---583221618Northern Ireland
2%8%1%-%-%-%2%2%-%1%1%2%2%-%-%-%2%3%1%1%1%2%2%

Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 25  (continuation)
REGION



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
111212149910114131966Yorkshire and the Humber
9%6%7%7%5%12%6%9%4%7%6%7%

C
142321201971913162028105West Midlands
11%11%12%10%10%10%11%10%15%10%9%10%
351195353771136Wales
2%2%6%4%3%4%3%2%7%4%3%4%

111816243671113102352118South West
9%9%9%12%19%10%6%10%10%12%16%12%

HIJKE
3146414826163330215161214South East
25%22%23%23%14%22%19%23%20%26%19%21%
GGGG

511121714313710122065Scotland
4%5%7%8%7%4%7%5%10%6%6%6%
81612162051467172979North West
6%8%7%8%10%7%8%5%7%9%9%8%
456108184391136Northern
3%2%3%5%4%1%5%3%3%5%3%4%

203628112192923151833128London
16%17%15%5%11%12%17%18%14%9%10%13%
HHHHABAB

3106410385451035Eastern
2%5%3%2%5%4%5%4%4%3%3%3%

12211430187211452036104East Midlands
10%10%8%15%9%10%12%11%5%10%11%10%

ICC
2433633-33618Northern Ireland
2%2%2%1%3%4%2%-%3%2%2%2%

D
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 25  (continuation)
REGION



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total
409869562480805778316372409781357217191217224214112-781781Male
82%62%68%81%86%82%80%56%85%73%74%82%78%78%78%78%85%77%77%70%-%100%78%
TOLMOOOLMOMOCDEB
915321341720441411913291223103635538676547223-223Female
18%38%32%19%14%18%20%44%15%27%26%18%22%22%23%22%15%23%23%30%100%-%22%

VJKLMNPJKNKNFFFA
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 26
INTERVIEWER - CODE GENDER WITHOUT ASKING



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
1051641481621485612410585150255781Male
85%79%81%79%77%77%71%81%81%76%81%78%

EE
1943344444175024204861223Female
15%21%19%21%23%23%29%19%19%24%19%22%

AD
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 26  (continuation)
INTERVIEWER - CODE GENDER WITHOUT ASKING



Sector
Interactive softwareRegionAgeSex

HighTV &MusicNon-LeisureTotalFilmDesignAdvertCreaTotalTotalAllSouthMidNorth55+45-5435-4418-34FemaleMaleTOTAL
techradioleisureonly&isingtivecreativeHi-techbusinlands

videobusinbusinesses
essesesses

V*UTS*RQPONMLKJIHGFEDCBASignificance Level: 95%
500131016928971001019243550450010044602802462552912791592237811004Total

6-31231-3910616664---16881618-24
1%-%3%1%7%3%1%-%3%2%2%1%2%1%2%2%-%-%-%10%4%1%2%

DEFA
763167613121112606776143693933---1433910414325-34
15%23%16%10%21%13%12%11%13%14%13%15%14%15%14%13%-%-%-%90%17%13%14%

DEF

1242332411353025301311551242791237281--279-6521427935-44
25%15%33%35%39%36%30%25%33%30%31%25%28%27%26%33%-%-%100%-%29%27%28%

KCEF

140633248323226221271511402911407568-291--6722429145-54
28%46%33%35%29%33%32%26%24%29%30%28%29%30%27%28%-%100%-%-%30%29%29%

CDF

117112131141930198295117212936748212---3218021255-64
23%8%12%19%4%14%19%30%21%19%19%23%21%20%24%20%83%-%-%-%14%23%21%
TJLMCDEB
301----5341313304316161043---6374365+
6%8%-%-%-%-%5%3%4%3%3%6%4%3%6%4%17%-%-%-%3%5%4%

TLMCDE

7-4---16213137201352----61420Refused
1%-%4%-%-%-%1%6%2%3%3%1%2%3%2%1%-%-%-%-%3%2%2%

JK
Columns Tested: A,B - C,D,E,F - G,H,I - J,K,L,M,N,O,P - Q,R,S - T,U,V
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Table 27
Into which of the following age brackets do you fall?



Turnover(Q15)Company size(Q1)
£1m+£250-£100-£50-<£50k20+6-194-5320-1TOTAL

£1m250k100k
KJIHGFEDCBASignificance Level: 95%

124207182206192731741291051983161004Total
131162411261618-24
1%1%1%*%3%3%2%1%1%1%2%2%

H
193522212718281921213114325-34
15%17%12%10%14%25%16%15%20%11%10%14%

HABAAB

335560565515493527609327935-44
27%27%33%27%29%21%28%27%26%30%29%28%
364758734922453431619629145-54
29%23%32%35%26%30%26%26%30%31%30%29%

JGJ

274933484511363519416821255-64
22%24%18%23%23%15%21%27%18%21%22%21%
512671039329174365+
4%6%3%3%5%4%5%2%2%5%5%4%
362--23244520Refused
2%3%1%-%-%3%2%2%4%2%2%2%

GHGH
Columns Tested: A,B,C,D,E,F - G,H,I,J,K
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Table 27  (continuation)
Into which of the following age brackets do you fall?


